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Business, Enterprise and Economics Education
‘To develop an appreciation for the influence and impact that Business and Economics underpins in life after Beckfoot’
The Business department at Beckfoot School aims to develop young business students and knowledgeable entrepreneurs. The course at GCSE level aims for students to understand
key business concepts, business terminology, business objectives, the integrated nature of business activity and the impact of business on individuals and wider society. The planned
and specialised delivery of the specifications gives students the opportunity to explore real life business issues and how businesses work enabling them to utilise this knowledge in
their next steps. The specifications for Business and Enterprise studies are broad but covers these main functional areas: Business in the real world, Entrepreneurship, Business oper-
ations, Leadership and Management, Marketing and Finance. With a combination of teacher led delivery, independent research, teamwork, and presentation activities we aim to
complement the employability skills that they are developing in other subject areas as well as prepare students for the everyday world of working within or running an organisation.
Students are introduced to Economics through building knowledge of core microeconomic and macroeconomic concepts, and by investigating economic theory through real-world
businesses and the environments in which they operate. Breadth and depth of knowledge and understanding with applications to more complex concepts and models are devel-
oped throughout.
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Business and Enterprise is formed of four key concepts:
1. Markets, Consumers & firms — students explore the way in which consumers make choices and entrepreneurs create desirable products
2. Wider Economic Environment — helps students to explore how firms can become more competitive. It introduces them to the wider international and economic environment
in which firms operate
3. The Global Economy — students develop their understanding of the meaning of globalisation, looking at the ways in which firms expand into new markets and move to new
locations
4, Making Markets Work— considering degrees of competition within markets and then encourages students to apply their understanding to how governments may improve the
functioning of markets and the economy




